
 
Annual Report Summary 

Community Partnerships  
 

Goals by 2026: 

Have student advisory group, Board committees, staff survey, parent survey provide feedback on 
implementation of Envision 308. 

Have publication and/or push from website that describes SD308 work and beliefs, and opportunities 
for partnership as well as a list of current partners. 

A publication issued twice per year that includes inclusive listing of all parent education opportunities, 
contacts for parent groups and meeting schedules. 

Community members of all backgrounds participate in community events and through structured 
feedback confirm their positive relationships and connection to the positive development of the 
district. Developed alumni program and communications with annual dinner. 

There is a dashboard and calendar of annual reports for the Board. 

 
Indicators of success for the past year’s 

progress (agreed upon at last year’s annual 
report and/or August BOE update): 

Progress made on each indicator:  

Continue to gather feedback through student 
ambassadors and the SSAC (Superintendent 
Student Advisory Committee).  

The SSAC expanded, developed a mission 
statement and began their focus on mental health. 
Student survey was completed to determine mental 
health needs.  

Have website page with list of current partners. 
 

Have draft of pamphlet or website push. 

Expanded and continued partnership with mental 
health providers, and non profit organizations to fill 
essential needs.  District partner support for 
programs like PRIDE continue. Website includes a 
list of business partners.  

Have annual listing of parent  education 
courses provided collaboratively among various 
departments. 

Parent Chats, Parent Universities, DEI Chats and 
other parent-related programs are listed on the 
Parent page of the website. Programs are also 



 

Have draft of plan for a parent education 
summit. 
 

Have list of community chats that were held. 

advertised across several communication modalities 
so parents can easily access this information.  

Establish and grow a network for alumni to 
celebrate, inform, and connect.   
 

Create community events to increase 
relationships and connections with all 
stakeholders.  
 

Begin partnering with local businesses. 

An online database of alumni has grown. The first 
newsletter for the network was published Jan 30, 
2023.The CAC presentation in January included 
information on communications and partnerships. 

The dashboard includes all reports that were 
listed in the Board calendar.  

Following each BOE meeting, the dashboard is 
updated with links to presentations and progress. 
Additionally, links to the presentations are included in 
the meeting summaries shared with all staff and 
parents.  

 
 

Indicators of success that will be reported on at next year’s annual report: 

Utilize  a standardized feedback form in all parent engagement professional opportunities and 
connect it to Envision 308 

Expand the website listing of partners to include non-profit organizations, universities, trade schools, 
and employers.  Create a form to future partners to complete if interested 

Continue the parent page  
Create a parent survey 

Push Alumni network registration and quarterly newsletters  

Update Dashboard on the website following each Envision 308 presentation 
 
 

Highlights/connections of this work to finance, student learning, support for student learning, 
and/or community partnerships:  

Finance: Through donations, partnerships and shared resources, the district can offer programs and 
services without financial burden.  

Student Learning: Some partnerships directly serve students through expansion of learning 
resources and experiences.  

Support for Student Learning: Meeting the basic needs of students and their families is essential in 
order to allow for learning to take place. Providing mental health resources, food, household items 
and more prepares students to be in a place that allows for learning.  

Community Partnerships: Developing and maintaining partners and communicating these benefits 
to students, families and staff.  

 


